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1. The perspective of the social media strategy
1-1. The outline of media utilization

North Ibaraki Geopark has planed the media strategy and carried out it from 2010. Basically we aim to make good relation
with the stakeholders such as the customer of Geotour, the participant of events, interpreter of Geopark, and so on, to contribute
to the development of the Geopark. For that, we use many kinds of medias including social media.

1-2. The role of social media
The social media is the media that the users become both the sender and the recipient of Information. Such as Twitter, Facebook,

YouTube, Foursquare. We utilize them for their bidirectionality and real-time properties. Many stakeholders receive Geopark’s
information through the social media. They express their thoughts or opinion, then we start the communication. And the com-
munication itself become an another information contents on the social media. Other users who saw that begin to communicate
with us too.

Thus, we can make the good relation expansion using social media suitably.

2. Results
2-1. The scale of the network made on social medias
The Geopark’s account is followed by 2,227 users on Twitter. The pages you can see Twitter Geotour, have been seen 5,489

times. Our Facebook page is followed by 229 users. We have uploaded 14 videos on Youtube and they have been played 3,877
times. the most popular one is the one and half minutes digest of North Ibaraki Geopark. It has played 720 times. We have reg-
istered 36 points in the Geopark on Foursquare, and they have been checked-in 1,024 times. The most popular point is Fukuroda
fall. It has checked-in 564 times.

2-2. Property of people we connected
The network on the social media has been expanded by the people who follow Geopark’s account. They are interested in the

information that we send, such as geological information, the local sightseeing information, history, and natural disaster. We can
say that they are highly sensitive about those kind of information. This network is very effective when we hold the Geotour,
gather the interpreter, and promote some kind of events.

2-3. Costs
Those social medias are operated by interpreter, volunteer, and students in North Ibaraki Geopark. The labor costs are not

required. Besides, We don’t have to pay the fee to use social medias. We need one or two hours a week to operate them.

2-4. Offers
We have been offered to participate the Geotours, events, and the education classes of interpreter. Besides, some kinds of

magazines and books had offered to publish the articles of Geopark.

3. Prospects
In future, we are going to add a viewpoint of the disaster prevention to the information that we send. In concrete terms, sending

real-time information of natural disaster using Twitter or Facebook, and Indicating the disaster prevention information of each
point using foursquare. From these, we are going to realize the reinforcing the network and further community contribution.
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Transmission of information by SNS like twitter, foursquare, facebook has been done in North Ibaraki Geopark (Saito et al.,
2010; Ito et al., 2011, 2012; Amano et al., 2012). Because facebook has many capabilities such as file upload and event planning,
it is very useful to manage groups. Recently, Utilization of facebook for management of four working groups in North Ibaraki
Geopark is carried out. Members of each working group successfully discuss or communicate many things for the management
of North Ibaraki Geopark on the facebook group.
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It is huge SNS said to be able to use Twitter for free and to hold 200 million active users (user who has murmured once per
month) in the whole world.

And since the message which contributed to the whole world is exhibited if it has a means of diffusion and preservation of
the received information, including retweet, favorite registration, etc., and a privacy setup is not carried out, this is an effective
information tool also as a public-relations means.

However, speed of information flows into the time line and disappears at Twitter is very quick compared with SNS of others.
Therefore, the information which sent is not sighted, or while not being spread, it may flow from a target user’s time line.
It is necessary to verify whether such a time zone exists primarily.
This is the same not only at a researcher but the earth science to which it is deeply related with an environmental problem,

a resources problem, a natural disaster, etc. In recent years and in which concern about ordinary persons is also comparatively
increasing.

Then, @Geosciencebot (https://twitter.com/Geosciencebot) which follows up positively only the user who has murmured the
tweet relevant to earth science, and is gathering them in this research is used, Hazama record of the contribution time of a twitter
and the existence of a response (retweet, favorite registration, simple retweet, reply) to the contribution was carried out on the
60th day by day, and the both correlation was analyzed.

And it hit performing information dissemination of earth science to those who are interested in earth science, especially
performed analysis and examination for when an effective time zone and day of the week are to contribution.
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